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CAMPAIGN SUMMARY

Start - End dates 20.04.18 - 03.06.18

Views 131 927

Impressions 101 224

Reach 42 888

Average view time 3.83

Click 100

Average time on landing page 134.48

Top three audiences

ES 62 - Men, 55-64 ES 54 - Women, 35-44

ES 62 - Men, 25-34 ES 53 - Women, 65-

ES 61 - Men, 65- ES 53 - Women, 25-34

Top three categories

ES 70 - Puzzles crosswords sudoku

ES 70 - Photography

ES 67 - Sports outdoors



CREATIVE #1

Start - End dates 20.04.18 - 03.06.18

Views 40 746

Impressions 34 926

Reach 24 239

Average view time 4.40

Click 55

Average time on landing page 156.84

Top three audiences

ES 72 - Men, 55-64 ES 62 - Women, 65-

ES 71 - Men, 65- ES 60 - Women, 35-44

ES 69 - Men, 45-54 ES 59 - Women, 55-64

Top three categories

ES 90 - Puzzles crosswords sudoku

ES 79 - Sports outdoors

ES 79 - Photography



CREATIVE #2

Start - End dates 20.04.18 - 03.06.18

Views 30 125

Impressions 21 743

Reach 19 736

Average view time 3.40

Click 12

Average time on landing page 43.37

Top three audiences

ES 63 - Men, 25-34 ES 55 - Women, 25-34

ES 58 - Men, 35-44 ES 53 - Women, 35-44

ES 57 - Men, 55-64 ES 51 - Women, 45-54

Top three categories

ES 65 - Sports outdoors

ES 65 - Photography

ES 61 - It technology



CREATIVE #3

Start - End dates 20.04.18 - 03.06.18

Views 28 229

Impressions 19 379

Reach 18 485

Average view time 3.27

Click 13

Average time on landing page 141.06

Top three audiences

ES 59 - Men, 25-34 ES 52 - Women, 25-34

ES 54 - Men, 55-64 ES 50 - Women, 35-44

ES 52 - Men, 45-54 ES 49 - Women, 65-

Top three categories

ES 70 - Puzzles crosswords sudoku

ES 66 - Photography

ES 60 - Running cycling fitness



CREATIVE #4

Start - End dates 20.04.18 - 03.06.18

Views 32 827

Impressions 25 176

Reach 21 144

Average view time 4.01

Click 20

Average time on landing page 123.41

Top three audiences

ES 68 - Men, 55-64 ES 65 - Women, 18-24

ES 67 - Men, 18-24 ES 55 - Women, 65-

ES 66 - Men, 65- ES 53 - Women, 55-64

Top three categories

ES 72 - Photography

ES 70 - It technology

ES 69 - Automotive



TERMS DICTIONARY

Views number of views

Impressions number of views with a view time of one second or more

Reach number of unique profiles that was exposed to the campaign

Clicks number of clicks on the ad

Average time
on landing page

time spent in seconds on the destination site of the campaign within the
Readly App



Contact
Please contact Anna Gustavsson in case you have any questions
anna.gustavsson@readly.com


